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This research obtained ratings of Jesus on a compre-
hensive, well-validated personality instrument, the
Adjective Check List. Ratings from 77 women and 38
men [ages 17 to 73] were obtained, and the resulting
historiographic profile portrayed Jesus as being sympa-
thetic and supportive of others, although he was per-
ceived 3s maintaining an autonomous and detached
presence. Using the Ave-factor model of personality as
the organizing framework, we found that abour 11%
of the variance in the Jesus ratings overlapped with
self-rarings of personality. We outlined the vrility of
historiographic analvsis employing comprehensive
meodels of personality by discussing it in terms of

attachment theory.
1) Jesus Christ remain fluid and subject to
multiple cultural and personal influences.
John Meier noted this phenomenon by commenting
on “the legion of scholars who have peered narcis-
sistically into the pool of the historical Jesus only to
see themselves™ (1991, p. 3). The same question
could be asked of religious believers, namely, 1o
whar extent does their image of Jesus reflect aspects
of their own nature? Aside from the critical methods
of the historical sciences, empirical research on this
specific issue is lacking. The only religious research
relevant revolves around images of God (10G).

espite a written historical record, images of
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Although no study has yer examined the equivalence
between images of Jesus and images of God, many
Christian believers sec Jesus as representing divinity,
Image of God research, therefore, may suggest mod-
els for understanding images of Jesus.

Theoretical Overview

Three sweams of thought in psychology relate 1o
understanding the origins of I0G and cheir relations
to human behavior. The firse, primary interperson-
al, reflects the carliest tradition and points to the
influence of parental figures or primary care-givers,
Freud (1913/1350) viewed the idea of God a5 an dlu-
sion tracesble to the person’s father-fimure, and one
that is laid down by age six. “[An individual's] per-
sonal relation to God depends on his relaton to his
facher in the flesh and oscillates and changes along
with thar relation, and that ar bomom God is nothing
other than an exalted father” (p. 147).

Rirrurn (1979, 1980), also in the psychoanalytic
tradition, nuanced Freud's position by pointing to
borth primary and secondary interpersonal sources in
the formation of IOG. She viewed 10G as develop-
ing both from wansformacions of father-images and
fram the images of the person's faith communicy or
theology. Using only case studies, she described
“splits” within her patients’ God-language. That is,
paticnts, at times, spoke about God in the negative
terms that reflected cheir harsh, disapproving
fathers, and at other times described God using the
more positive images of theology or religious rradi-
tion. She hypothesized thar a negative 10G might be
a marker and/or a cause of psychopathalogical con-
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ditions such as depression. Social cognitive theory
(Bandura, 1938), although clearly distinet from psy-
chodynamic theory, also emphasizes the importance
of observarional learning and early social environ-
ments. This model predicts a relationship between
instruction and belief.

Empirical studies have not supported any consis-
tent influence for primary interpersonal agents. Srud-
ies find thar IOG may be similar to: {a) the opposite-
sex parent; (b) the preferred parent; () the same-sex
parent; or (d) both parents (Bicky & Ball, 1983;
Godin & Hallez, 19635; Justice & Lamberr, 198¢;
Nelson, 1971; Rizzuto, 1982; Tamayo & Dugas,
1977). Women, in particular, have an 10G more sim-
ilar to the preferred parent (Spilka, Addison, &
Rosensohn, 1973).

The second major area of interest, termed sec-
ondary interpersonal emphasizes the contributions
of such environmental sources as faith groups, for-
mal theology and creeds, as well as biblical and reli-
gious writings. Images of God are influenced,
according ro this model, by the sum of the various
sociological influences on personal belief. Rizzuto
noted the importance of these influences bur she
gave them lirtle emphasis in her clinical model. Car-
roll (1992) found that increased levels of religious
commitment were relared ro positive I0G. Similarly,
Roberts (1989) found that church atrendance was
relared o 2 nurnuring [OG.

Self sources represents the third approach to
understanding [OG. This tradition suggests thar
IOG is not just a reflection of a God “out there,” but
that God image results, in some measure, from a
projection outward of the individual's personal char-
acteristics. Empirical srudies have linked various psy-
chological self-qualities to IOG (Benson & Spilka,
1973; Gorsuch, 1969). For example, increased self-
estcem and lowered sense of loneliness were posi-
tively related to perceptions of God as loving, sup-
portive, and kindly, while decreased sclf-estcem and
higher levels of loneliness were relared ro controlling
and wrathful IOG (Benson & Spilka, 1973; Schwab
8¢ Petersen, 1990). Carroll (1992) has shown that
higher levels of self-reported depressive symproma-
tology were positively related to a wrathful IOG.

Roberes (1989) found thar people who viewed
themsclves as generous, sincere, and quick-to-forgive
imagined God as nurturing, but those who saw
themselves as suspicious of others viewed God as
disciplining. Furthermore, he found that women
were significantly more likely to view God as nurtur-

ing. Other research has shown correlations beoween
trauma experiences and 10G. Kane, Cheston, and
Greer (1993) found char adule female incest survivors
perceived God as more distant than a group of
matched contrals. Doehring (1993) found a posidve
relationship berween rraumarization (childhood
physical and/or sexual abuse) and viewing God as
wrathful or absent. Reciprocally, she found a nega-
tive relationship between trauma and a loving IOG.

Kirkpatrick and Shaver (1992) summarized these
research outcomes berween sclf-perceprions and
I0G as complementary. That is, a correspondence
exists berween self-rated individual differences and
God perceprions. Specifically, individuals capable of
forming and maineaining secure attachments wich
others reported greater religious commitment and a
mare pasitive [0G. Those with unstable or avoidant
anachment styles maintain a more tenuous concep-
tion of God. Kirkpatrick and Shaver argued thar
understanding the process by which people form
attachments with others will shed light on the kind
of relationship they create with God.

Although the resules of these diverse studies may
be descriprively useful, their frequent reliance on
measuring very specific and narrow aspects of both
the God image and the self makes it difficult to inte-
grate these findings with larger psychological con-
structs that could illuminare more meaningful
insights into the perceived motivations of both God
and the individual (Lawrence, 1987). In order to
develop the theoretical depth necessary to express
the psychological significance of one’s I0G and its
formative process, appeal must be made to measure-
ment models of individual differences that reflect a
wide spectrum of psychologically salient dimensions.
Such a comprehensive framework would provide an
interpretvely rich nomological net for constructing a
sophisticated portrait of how God is imaged.

Histariagraphic Analysis

Historiography is the use of psychological ratings
of legendary or historical personages to delineate
cultural archetypes or to create psychological por-
traits of individuals who have helped shape history.
The resuldng profiles “could be examined for modal
trends, for contrasts between one figure and anoch-
er, or for differences in the descriptions given by the
participating respondents” (Gough & Heilbrun,
1983, p. 39). Historiography provides a methodolo-
gy for capturing the perceived motivations of signifi-
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cant others within a meaningful psychological con-
text that is amenable to empirical inquiry.

The value of historiography rests on the qualicy of
the inscrument used for the analysis, The current
study employed an established, well-validated adjec-
tive measure of personality: the Adjective Check List
(ACL; Gough & Heilbrun, 1383). The 300 adjectives
that comprise the ACL provide a broad descriptive
base for characrerizing an individual. Further, che
scored scales are useful in highlighting internal
sources of psvchological motivation thar are not
directy inferable from the adjcctives themselves,

The plethora of information generated by the
ACL raises rwo important issues. First, the 33 scales
of the ACL provide a tremendous amount of materi-
al to be processed, and the need exists for a frame-
work for organizing this informarion in an efficient,
psvehologically meaningful wav. Second, there could
be other personality constructs thar are noteworthy
regarding images of God thar are not conrained in
the ACL. The large number of ACL scales is not 2
guaranror of its comprehensiveness. In order 1o
address these concerns, appeal would need to be
made to a comprehensive taxonomy of personaliry.
Such a structure would identify the basic, substantive
elements of personality and would serve as a frame-
work for organizing personological informarion.

The Five-Factor Model of Personality

Over the past 30 years, researchers have con-
verged on the existence of five orthogonal trait
dimensions that have been shown to constitute an
adequare taxonomy of personality characteristics
(Digman, 1990; Goldberg, 1993; McCrae & John,
1992). These dimensions have become known as the
five-factor model of personality (FFM) and have
been labeled: Neuroticism, the tendency to experi-
ence negarive affeer, such as anxiety, depression, and
hostlity; Extraversion, which reflects the quanricy
and intensity of one's interpersonal interactions;
Openness to Experience, the proactive seeking
and appreciation of new experiences; ngeeab!ea
ness, the quality of one's interpersonal interactions
along a continuum from compassion to antagonism;
and, finally, Canscientiousness, the persistence,
organization, and motivation exhibited in goal-
directed behaviors (Costa & McCrae, 1985). These
factors have been observed repeatedly in self and
observer ratings. In fact, very strong crossobserver,
cross-instrument convergence has been found, indi-

cating that these dimensions are not a product of any
self-distortion or rater bias (McCrae & Costa, 1957
Piedmaont, 1994). Further, these dimensions have
been found to be extremely stable over the adult life
span; 23-year stability coefficients indicate thar 30%
of the variance in these traits is unchanging, and 60%
is estimated to remain constant over 30 vears (Costa
& McCrae, 1992, 1994). A large research base con-
tinues to document the ability of the FFM 1o provide
a common language for conceprualizing and dis-
cussing the personological qualities that help define
and direct the ongoing course of individual develop-
ment (Costa, McCrae, & Dembraski, 1989; Costa,
MeCrae, & Holland, 1984; Magnus, Deiner, Fujira,
& Pavor, 1993; McCrace & Cosra, 198%9a, 1989b:
McCrae, Costa, & Picdmont, 1993; Ormel & Wohl.
farch, 1991; Piedmont, 1993; Piedmonr, MeCrae, &
Costa, 1992; Piedmont & Weinstein, 1994),

Given that the ACL is irself based in nacural
language, it is not surprising thar all the ACL scales
correlate significantly with at least one of the five-fac-
tor dimensions (Piedmont, McCrae, & Costa, 1991).
Thus 2 FFM portrait of Jesus can be obtained from
the ACL. Becausc subjects completed a measure of
the FFM for themselves, correlations berween these
owo sets of dimensions were calculated 1o determine
the degree ro which onc’s self conceprion of person-
alicy is related 1o one’s image of Jesus.

Although this study is mostly explorarory in
nature, given the above discourse we do hold three
expectations. First, rarings of Jesus on the Adjective
Check List will portray Jesus in a way thar is consis-
tent with traditional religious imagery. Second, when
these ratings are evaluared in terms of the 33 scales
on the Adjective Check List, additional motvational
insights will emerge that show Jesus to possess char-
acteristics reflective of a psychologically developed,
emotionally marure individuzal. Finallv, when these
ratings are evaluated in relation to selfratings of the
five-factor personality dimensions, a significant
amount of overlap will be found. At a minimum, self-
rated levels of Meuroticism will be positvely related
1o levels of emotional instability in Jesus.

METHOD
Subjects

Subjects consisted of 77 women and 38 men,
ages 17 wo 73 years (M = 33.8, 5D = 13.7). Individu-

als were volunteers from traditional undergraduare
courses and adulr educarion courses from institu-
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rions in the mid-west and east coast regions. A gener-
al adulr sample of convenience was also included.
These individuals were invited by the authors o par-
ticipate and were mosdy age 50 and above. On aver-
age, participants had 15 years of education (mini-
mum 12—maximum 22) and were maostly Catholic
{68%,; Protestant, 23%; No religious affiliation, 7%).
Given that this study evaluared images of Jesus, anly
those whao indicated a current or previous Christian
background were included. Individuals were asked
to rate how religiously oriented they were on a 1
(not at all religious) vo 7 (very much religious)
Likert-type scale; a full range of scores were found

(M=4.5,5D=17).

Measures

Adjective Check List fACL). Developed by
Gough and Heilbrun (1983, this measure consists
of 300 adjectives from which individuals select those
which arc viewed as most self-descriptive, The Adjec:
tive Check List provides informarion on 33 scales
from diverse theoretical orientations, including Mur-
ray’s (1938) needs, Berne’s (1961) Transactional
Analysis, Welsh's (1975) Intellectence and OQrigi-
nence scales and several scales developed by Gough
and Heilbrun (1933) to measure szlient interperson-
al qualities.

Using a panel of experts familiar with the five-fac-
tor model of personality, John (19%0) created adjec-
tive marker scales for each dimension of the five-fac-
tor model by having these experts identify adjective
Check List items representative of sach dimension.
These rational judgments were supported by empiri-
cal analyses that demonstrated both the convergence
of these markers with ather measures of the five-fac-
tor model (McCrae, 1994) and with relevant scales
from the Adjective Check List (Piedmone, McCrae,
& Costa, 1991). These five-factor marker scales were
used in this study. Normative values for these scales
were obrained from Pledmont { 1989).

NEQ Five-Factor Inventory (NEOQ-FFI). Devel-
oped by Costa and McCrae (1992) this 60-item ques-
tionnaire containg statements thar assess the major
dimensions of the five-factor model: Neuroticism,
Extraversion, Openness to Experience, Agreeable-
ness, and Conscientiousness. Individuals rate cach
item on a 1 (stromgly disagree) to 5 (strongly
agree) Likert-type scale. Although intended as a
short form for the larger, revised NEO Personality
Invencory (NEOQ PLR), scores on the NEO Five-Fac-

tar Inventory converge very well with domain scores
from the NEQ PI-R {from .77 for A 1o .92 for IV
Costa & McCrae, 1992). Scores on the NEO Five-
Factor Inventory show strong cross-observer validin
and cross-time sezability (Costa & McCrae, 1992),

Procedure

As part of a larger study on values, participants
completed bath the Adjecrive Check List and NEO
Five-Factor Inventory. The order of these tests was
counterbalanced to control for any order effects.
The NEO Five-Factor Inventory was completed as a
self-evaluation. The Adjective Check List provided
an adjectival picrure of Jesus, reflecting che kinds of
impressions he generated in subjects. The profile of
Jesus was then compared to sclf-rated personaline
profiles to evaluate the degree to which images of
Jesus are related 1o one's own self structure,

Subjects completed the marerizls either at home
or during class. Some subjects may have received
course ¢redit for their involvement. Once matedals
were collecred, subjects were debriefed and thanked
for their parricipation,

REsULTS

Descriptive statistics for the NEQ Five-Factor
Inventary scales revealed thar the overall profile of
this sample was well within normative values (mean
T-scores between 49 and 52) with the exception of
the Openness to Experience scale (mean T-score =
56). Such a high value is not surprising given the rela-
tively high educadaon level of the group. Although a
demographically diverse sample, scores on the NEQ
Five-Factor Inventary show it to be representarive.
Two multivariate analyses of variance (MANOWVAS)
failed to indicate any significant gender or religious
affiliadon effects concerning ratings of Jesus on the
five facror dimensions, suggesting that subjects
could be collapsed over these groups.

The first issue examined concerned the general
perceptions of Jesus over the entire sample. Table 1
presents those adjectives used by over 30% of the
sample as descriptive of Jesus as well as those items
selected by less than 1% of the sample as being
descriptive. Together, these items portray an image
of who Jesus is and is not perceived to be.

Jesus was perceived to be a compassionate, con-
siderate, warmly embracing individual. Although
accepting, he was perceived as having many surgent
qualities, such as being active and courageous, and
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Table 1

Adjective Check List Ttems With High and Low Endorsement Frequencies (N = 115)

Adjective Check List ltem Endorsement Frequencies

High" Low®
active alert blustery cruel
patient understanding quitting rartlebrained
wise peaceable shiftless unfriendly
capahle COUrageous unincelligent unkind
generous warm weak dull
appreciative considerare hasoy infantile
intelligent kind slipshod slow
gentle dependable SUE spineless
affectionare friendly undependable whiny
honest forgiving

* Adjective Check List irems endorsed by more than 80% of the respondents.
b Adjecrive Check List items endorsed by 1% or less of the respondents.

not spineless or whiny. At the other end of the spec-
trum, Jesus was not perceived as emotionally dis-
tressed, selfish, or slipshod.

In order to derermine if these descriptive ratings
of Jesus could be meaningfully understood within
the context of well-defined psychological constructs,
the Adjective Check List was scored for the 33 con-
tent scales and for the five-factor model markers.
Results are presented in Table 2.

A distinet personality profile emerged (T-scores of
55 or grearer and 45 or less are considered idencify-
ing). High scores on the Intraception and Nurtu-
rance scales and a low score on the Femininio: scale
suggest that this sample perceived Jesus’ inner world
as being complex and differenciated. He was logical
and foresighted. Although perceived as sympatheric
and suppartive of others, Jesus was seen as maintain-
ing an autonomous and detached presence. Scores
on the Hererosexualicy, Counseling Readiness, Self-
confidence, and Ideal Self scales porrrayed 2 well-
adjusted, self-confident, uninhibited individual whe
was compassionate, warm, and tender, The Transac-
tional Analysis scales of Critical Parent and Murturing
Parent portrayed perceptions of Jesus s tolerant of
the weaknesses of others, wanting to bring people
together and to reduce conflicts among them. There
was also the perception of Jesus as wanting to main-
tain a continuity in values and to foster increased feel-
ings of respect among people, and to empower them.

In scoring the five-factor marker scales, percep-
tions of Jesus clearly reflect an emotionally stable,

confident, peaceful individual who maintains a com-
passionate, straighcforward, tender orientation
toward athers. Secure and self-satisfied on the
inside, he was perceived o be soft-hearted, forgiv-
ing, altruistic, and good-namured in his reladons with
others. Individuals high on Agreeableness and low
on Neuroticism are perceived as trustful, rolerant,
peaccful, generous, and charitable (Hofstee, de
Raad, & Goldberg, 1992).

Clearly, the above ratings caprure Jesus as a com-
passionare and loving individual. These ratings are
certainly consistent with images of God found in
many established religions. In order to determine if
these ratings of Jesus have any rcladonship to one’s
self-perceptions, self-reported scores on the NEO
Five-Factor Inventory were correlated wich the
Adjective Check List rating markers of che five-fac-
tors. The results are presented in Table 3.

There are numerous significant associarions
berween one's self-ratings and one's ratings of Jesus’
personality. OF interest is that one's level of edura-
tion correlated significantdy with ratings of Jesus’
level of Neuroticism, r (113} =-27, p <.0L and Con-
scientiousness, r (113 =.20, p <.01 More educated
subjects saw Jesus as being more emorionally stable
and duriful than those with less education. Further,
self-ratings of religiosity were significanty correlar-
ed with ratings of Jesus' levels of Conscientiousness,
r({113) = 24, p < 0L Individuals claiming to be very
involved religiously perceived Jesus as more dunful,
self-disciplined, and deliberate than did less rcli-
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Table 2
Histariographic Profile of Jesus (N = 113}

Adjective Check List rROFILE

PO : MEAN
Adjective Check ListscaLe CEERE 40 45 50 55 0

NEED SCALES [

Achievement 54 |

Deominance 34 |

Endurance 54

Order 51

Intraceprion 33

Murrurance 39 >

Affiliation 34

Heterosexualicy 33 _

Exhibidon 30 |

Auronomy 43

Aggression 47

Change 48

Succorance 49

Abasement 48 <

Deference 43
TOPICAL SCALES

Counseling Readiness 43

Self-Conrtrol 50 E“\\H‘_

Self-Confidence 33

Personal Adjustment 35 E

Ideal Self 60 >

Creative Personalioy 52

Military Leadership 52

Masculinity 49

Femininity 44 -
TRANSACTIONAL ANALYSIS

Critical Parent 43 -2

Nurruring Parent 1 ==

Adult 52 ’(

Free Child 33

Adapred Child 46 e
ORIGINENCE-INTELLECTENCE

A-1 al |-

A2 49 ]

A3 il />

At 49
FIVE-FACTOR MODEL MARKER SCALES?

Nt ici 43 -

r:ur-:::nm.sm e

Extraversion 51 =

Openness to Experience 43 -e:ih_‘__h‘_ﬁ_‘_‘

Agreeableness 57 =

Conscientiousness 32 o

* Worms used for standardization from Fiedmont (1985).
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Table 3

Correlations Between Self-ratings on the NEO-FF[ and Adjective Check List

Five-Factor Ratings of Jesus (N = 115)

Self-rating Adjecrive Check List Christ Rarings Multiple
Variables - E
M E 8] A C
wEO-FF1 Weuraticism (5] 18 14 09 -09 15 24
wEO-£F1 Extraversion (E) 24 A7 21* J1s* i ¥ it 533"
ne0-FF1 Openness (0) -13 & ol 23 01 -03 32"
NEOQ-FFT Agresableness (a) -19° -19% 06 .08 1 s
NEQ-FFI Conscientiousness () -05 -04 -10 01 A3 18
Religiosiry -13 -09 Jg* .07 26" 31*
Educarion Level® o i -03 07 .08 20" 32"
Mulriple R 39 A3 A0 21 A1
i p< 10,

b Age has been partialled out from these scores.
*p<.05 **p<.0l owo-tailed.
T e e Y L R e S Y Y S T e~ — R NN e YIRS

giously commimed subjects. The outzoing, emparthic style of these subjects coin-
In order to determine the degree of averlap cided with an image of Jesus thar was secure, emo-
between the self-reports and the Adjective Check tionally stable, and emparthic as well. A redundancy
List ratings of Jesus, two series of multiple regression analysis indicated that 11% of the variability in the
analyses were underaken. The first series used each ratings of Jesus was associared with subjects’ self-per-
Adjective Check List marker scale as the dependent ccptions, 2 moderate sized association (Cohen &
variable and entered the seven self-rared dimensions Cohen, 1983). Stepdown F tests indicared thar it was
as predicrors. The resulting multiple Rs are present- the self-rated dimensions of Extraversion, F (3, 108)
ed ar the bomom of each column. These values indi- = 267, p < .03; Openness, F (5, 107) =143, p < .05;
cate the amount of variability in each Adjective and Religiousness, F (3, 104) = 2.22, p < .05, that
Check List dimension thar is associated with self- constituted the overlap with ratings of Jesus.
rated personality. The next series of regressions used
each of the self-rated variables as the crirerion and Discussion
entered the five Adjective Check List marker scales Bascd on the psychological meanings of the
as the predictors. These analyses iﬂd'ﬁmﬁ' the degree Adjective Check List scales (Gough & Heilbrun,
to which each selfassessment dimension contribut- 1983), a personalogical sketch can be drawn of Jesus
ed to Jesus' Adjective Check List profile. The personality. Overall, the results presented here por-
obrained multiple Rs are presented in the last col- tray Jesus to be imaged as a caring and concerned
umn of Table 3. individual who yet maintains a degree of detachment
LDOMI‘LE down each column of Table 3 it is clear from those around him. In some wavs, this proﬁlg is
that, with the exception of Agreeableness, selfrated reflective of the self-actualized person as described
perceptions of personality are significandy associat- by Maslow (1970). The acceptance and compassion
ed with perceptions of Jesus’ personality. The lack of for others is balanced by a need for privacy; he has a
associations found with Agreeableness may be a concern to bring others into harmonious relation-
function of restriction of range on that dimension, in ships while not always encouraging stereotypic roles
that Jesus’ interpersonal orientation is very much and values. No doubt the historiographic profile that
determined by popular images of who God is sup- emerged here reflects a Jesus who is perceived to
posed to be (i.c., loving and caring). In looking have a complex inner world.
across each row, it is seen thar subjects’ dimensions In many ways this profile reaffirms biblical presen-
of Extraversion and Openness to Experience had the tations of Jesus. That such perceprual consistency is

most influence in forming their impressions of Jesus. found within our relarively heterogenous sample
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underscores the power of chese New Testament
images. Yet despite such influence, the results show
that individuals do not veridically internalize these
portrayals. Perceptions of Jesus are significantly relat-
ed to the needs and remperaments of the individuals
themselves. The exploratory nature of these data do
not answer the why or how of cthis process; this is a
task for furure research to pursue, but the findings do
offer some interesting hypotheses.

Using the five-factor model of personality as a
measurement paradigm for research in this area pro-
vides rwo advanrages. First, to date, most studies
have related IOG to mostly negative characteristics
(e.g., depression, self-esteem), which occupy only a
limited bandwidth in the larger spectrum of person-
ality functioning, By including more diverse individu-
al difference variables, we were able to identify
Extraversion and Openness to Experience as other
significant correlates. Thus, the multidimensional
nature of religious images can be better evaluared.
Second, the FFM represents a salient set of psycho-
logical construcrs thar can provide a useful empirical
and heuristic conrext for discussing the perceived
qualities of religious figures. By using the established
language of the FFM, future researchers make it pos-
sible to integrate their results with the theories and
findings of the larger scientific communiry.

The present study parallels findings similar to
those with IOG. Qur results are consistent with find-
ings that have linked self-esteem, depression, and
traumarization experiences to [0G (e.g., Carrell,
1992; Kane ct al., 1993; Spilka et al,, 1975). That the
personality dimensions of Extraversion and Open-
ness emerged 2s the primary predicrors of one's
image of Jesus is particularly consistent with amtach-
ment theory (Kirkpartrick, 1992; Kickparrick &
Shaver, 1992). These dimensions reflect an individu-
al's levels of warmrh, gregariousness, empathy, and
acceptance—qualities which underlie an abiliry to
seek our, form, and maintain emotionally sustaining
telationships with others. Not only do these findings
support the complementarity model propased by
attachment theory, but they also show that ratings of
Jesus will provide insights into people similar to
those obtained with an [0G paradigm.

Although there can be no doubr that perceptions
of divine figures are influenced by many variables,
this study has determined that one's own personali-
ty accounts fof about 11% of the variance in ratings
of Jesus, a moderate sized effect (Cohen & Cohen,
1983). Although attachment theary provides a com-

pelling explanation of the origin of this complemen-
tarity, furure research needs to study further the
parameters of this reciprocity. For example, does
the complementarity between sclf-personality and
IOG represent something special about one's rela-
tionship to a divine figure, or is such overlap merely
a general phenomenon found in ratings of other
personages religious or otherwise (c.g., saints, his-
torical figures)? If extending historiographic analvsis
to these other figures reveals that personalic's over-
lap with their ratings varics as a function of emo-
tional intimacy {i.c., complementarity is scronger for
teligious and personal arcachmenr figures than for
non-intimate acquaintances), then artachment theo-
ry would prove an invaluable asset for furthering our
understanding of how and why people make reli-
glous commitments,

Another intriguing rest of the propensity to pro-
ject self into images of Jesus would be to contrast his-
toriographs representative of biblical scholars with
thase of believers from diverse faith communities.
This might provide interesting empirical data on the
age-old question of the relationship berween the
Jesus of history and the Jesus of faith. Such 2 rest,
however, requires appreciaring the limirs of scholarly
consensus abour the historical Jesus (Meier, 1991).
In this way empirical research may obtain a more
complete picture of the impact religious writings,
community beliefs, and self-psychology have on faith
images. The present study provides a methodology
to address these questions.

REFERENCES

Bandura, A (1986). Social foundations of thought and action.
Englewacd Cliffs, N): Prentice-Hall,

Bensan, P, & Spilks, B. (1973). God image as a function of slf-
esteem and locus of contrel. Jowrnal for the Scientific Study of
Religian, 12, 237310,

Berne, 5. L (1961). Transactional anslysis in psychotherapy.
Mew Yark: Grove Press.

Bicky, [ T, & Ball, 5. (1988). Parencal trait influgnce on God as 2n
objeet representation, The Journal of Psyehology, 122, 135
137

Carrall, W. €. (1992). Depressed mood in religionsly commit-

red persous: A eross-sectional study, Unpublished dectoral dis-
serzarion, Lovola College in Maryland.

Cohen, J., & Cohen, P. {1983). Applied muliiple
regressionfcorrelation analysis for the behavioral sciences.
Hillsdale, MJ: Lawrence Erbaum.

Costa, I T, J., & McCrae, R. R. (1985), The NEO Persomality
Inventory, manual. Cdessa, FL: Psychelogical Assessment
Resources.



r2

IMAGE OF JESUS

Casta, P. T, Jr., & McCrae, R R. (1992). Trait psychology comes
of age. In T. B. Sondercgger (Ed.), Nebraska spmposion on
motivation: Psychology and aging (pp. 169-204). Lincoln, NE:
Universiny of Nebraska Press.

Costa, I T, Jr, & McCrae, B R, (1994), “5et like plaster™? Evi.
dence for the stability of adule personalicy. In T. F Heatherton &
J. L Weinberger (Eds.), Can persanality changef (pp. 21-40).
Washingron, DC: Amenican Psychological Association.

Caosta, P. T., Jr., MeCrae, R. R, & Dembroski, T. M. (198%).
Agrecableness s, antagonism: Explication of a potential risk fac-
tar for CHD. In A. Sicgman & T. M. Dembroski (Eds.), [n search
of earonary-prone bekavior: Beyond Type A (pp. 41-63).
Hillsdale, N]: Lawrence Erlbaum.

Costa, P T, Ir, McCrae, R R, & Holland, ). L. (1984). Personali-
ty and vocational interests in an adule sample. Jowrmal of
Applied Psychology, 69, 350-00.

Digman, J. M. (19%0). Personality structure: Emergence of the
five-facror model. Annnal Review of Fsychalogy, 41, 417440,

Dochring, C. (1993). Internal desecration: Trawmatization
and represencations of God, Mew York: University Press of
Amgerica.

Freud, 5. (1930). Toters and taboo (). Strachey, Trans.). Mew
York: Morton. (Original work published 1913)

Godin, A., & Hallez, M. (1965). Parenzal images and divine pater-
nitv. In A. Godin (Ed.), From religions experience to a reli-
gious dttitede (pp. 63-98). Chicagn: Loyola University Press.

Goldberg, L. R, {1993}, The structure of phenotypic perscnality
teaits. American Psychologise, 48, 16-34.

Gorsuch, R. L (1969). The conceprualization of God as seen in
adjective ratings. Journal for the Scientific Study of Religion,
7, 56-64.

Gough, H. G., B2 Heilbrun, A. B. (1983). The adjective check
lise rrrareneal, Palo Alto, CA: Consulting Psychologists Press.

Hofstee, W K. B., de Raad, B, & Goldberg, L. R. (1922}, Integra-
tion of the big five and circumplex approaches o orait strucrure.
Journal of Personality and Social Psycholagy, 63, 146-163.

John, Q. B (1990). The “Big Five” factor taxonomy: Dimensions
of personality in the natural language and in questionnaires_ In L.
Pervin (Ed.), Handbook of personality theory and research
(pp. 66-100). New York: Guilford Press.

Justice, W. G, & Lamber, (1986). A comparative study of the lan-
guage people use to describe the personality of God and their
earthly parents. fournal of Pastoral Care, 40, 166-17L

Kane, D, Cheston, 5., & Greer, ). (1993). Perceptions of God by
survivors of childhood sexual abuse: An exploratory srudy in an
underresearched area. Jowrnal of Fsychology and Theology,
21, 218237,

Kirkparrick, L A. (1992). An artachment-theory approach to the
psychology of religion. [irternational Journal for the Psychal-
ogy of Religion, 2, 3-25.

Kirkpatrick, L. A, 3 Shaver, P. . (1992). An attachment-theoreti-
cal approach to romantic love and religious belief. Personality
and Social Psychology Bulletin, 18, 266-275.

Lawrence, B T. (1987, October). God image and self image:
The need for a psychometric instrument. Paper presented ar
the annual mocting of the Sociery for the Scientific Suudy of Reli-
gion, Louisalle, KY.

Magnus, ., Dicner, E., Fujica, F, & Pavor, W, (1993), Excraver-
sion and neuraricism x5 predictoes of ohjective life events: A long-
rudinal analvsis. Journal of Personclity and Social Psychol-
ogy. 63, 1046-1033.

Maslow, A. H. (1970). Motivation and personality (2ad ed.).
Mew Yark: Harper & Row.

McCrae, R. B. (1994). Openness to Experience: Expanding the
boundaries of Factor V. Enropean Journal of Personality, 8,
2272

MeCrae, B R, & Costa, P. T, Je. (1937}, Validation of dhe five-fac-
tor model of personality across instrements and observers. Jonr-
nal of Personality and Social Psycholagy, 51, 81-90.

McCrae, B R, & Costa, P T, Jr. (198%3). Reinterpreting the
Myers-Briggs Tvpe Indicator from the perspective of the Five-fac-
tor model of personality. Jourmal of Personalicy, 56, 17-30.

McCrae, R, & Costa, P.T., Jr. (1985h). The struerure of inter-
personal trits; Wiggin's circumplex and the five-factor model of
personalits. Jonrmal of Personality, 56, 586-395.

MeCrae, R R, Cosra, 2 T, Jr., & Pledmaone, B L (1993). Folk
conceprs, natural language, and psvchological construcns: The
Cilifornia Personality Inventory and the five-factor model. Jour-
nal of Personaliey, 61, 1-26.

MeCrae, R R, & Joha, O. B (1992). An introduction 1o the five-
factor model and its applications, Jourmal of Personaliey, 60,
175-215.

Meier, J. (1991L A margingl Jeew: Rethinking the bistorical
Jesus. Vol. 1. Thke roots of the problem and the person. New
York: Doubleday.

Murray, H. A. (1938). Explorations i personaliry. Mew York:
Oxford Universiny Press.

Nelson, M. (1971). The concepr of God and feclings toward par-
ents. Journal of Individual Prychology, 27, 46-49.

Ormel, [, & Wohifarth, T. (1991). How neuroticism, longterm
difficulties, ard life sirvation change influence psychological dis-
tress: A longirudinal model. forrnal of Personality and Social
Psychology, 60, 744755,

Piedmont, R. L. (1283). Achievement motivation and fear of sue-

cess in males and females, Dissertation Abstracts Internation-
al, 49 (11}, 5054-B. (Universiey Microfilms No. DASS27940)

Piedmon, . L (1993). A longirudinal anabvis of bumour in the
health care setting: The role of personal dispositions. fournal of
Personality Assessment, §1, 457473,

Piedmant, B L. (1994). Validation of the MEQ-PIR observer form
for college students: Toward a paradigm for sudving personalioy
development. Assessment, ], 239263, .
Piedmane, B L., McCrae, B R, & Costa, P T, Jr. (1991). Adjec-
tive check list scales and the fivefactor model, Jowrnal of Per-
sonality and Social Psychology, 60, 630637,

Piedmont, B. L., McCrae, R. R, & Costa, B T, Jr. (1992). An
assessmment of the EPPS from the perspective of the five-factor
madel. fournal of Personality Assessment, 58, 67.78,



PIEDMONT, WILLIAMS, and CIARROCCHI

Ficdmont, R. L., & Weinstein, H. P {1994). Predicting supervisor
ratings of job perfermance wsing the NEO Personality inventory:
Journal of Peychaology, 128, 135265

Rizzuro, A. (1979). The birth of the living Gad: A psychoana-
fytic study, Chicaga: University of Chicago Press.

Rizzuta, A. (1980). The psychological foundations of Belicf in

Ged. In C. Brusselmans (Ed.), Toward moral and religious
maturity (pp. 115:135), Marrstown, I¥): Silver Burdett,

Rizzute, A (1982), The facher and the child's repeesentation of Ged:
A develupmental approach. In 5. H. Cath, A, R, Gurwim, & A M.
Ross (Eds.), Father and child (pp. 357-381). Boston: Linle, Brown.

Roberts, C. W, (1989). Imagining God: Whe is creared in whose
image? Review of Religions Research, 30, 375-386.

Schwab, B, & Petersen, K. UL (1990). Feligiousness: Its relation
to loneliness, neuraticism and subjeciive well-being. Jonrral for
the Scientific Study of Religron, 29, 335-345,

Spilks, B, Addisan, |., & Rosensohn, M. (1975} Parens, self, and
God: A vest of competing theories of individual-religion relation-
ships. Review of Religions Research, 16, 154-165,

Tamaveo, A, & Dugas, A. {1977). Conceptual representations of
mother, father, and God according to sex and field of sudy. The
Journal of Psyckology, 97, 79-84.

Welsh, G. 5. (1975). Creativiry and intelligence: A personalicy
approgch. Chapel Hill, MC: Universicy of North Caroling, Inst-
tute fur Research in Social Science,

AUTHORS

FIEDMONT, RALPH L. Address: Department of Pastoral Coun
seling, Loyola College in Maryland, 7135 Minscrel Way,
Columbia, MD 210435, Title: Associane Direcior of Research,
Graduare Presgeams in Fastoral Counscling. Degree; FhD, Person.
aliry Psychology, Bosson University. Specializarions: Five-factor
ravonemy of personalicy, personalioy correlanes of religious/spiri-
al phenomena.

WILLIAMS, JOSEPH E. G, Address: Department of Parchology,
Eastern llinois University, Charleston, 1L. Title: Assistant Profes-
sor af Psychology. Degree: PhD, Porchopharmacology, Boston
University, Specializarions: Experimental psvehology, factars
influencing moral and religious belieks.

CIARRQCCHI, JOSEPH W. Address: Deparmment of Pastosal
Counseling, Lovola College in Maryland, 7153 Minscrel Way,
Columbia, MD 21045, Title: Direcror of Docroral Clinical Educa-
tion, Graduare Programs in Pastoral Counseling. Degree: PRD,
Clinical Psychology, Catholic University. Specializations: Addic-
tive disorders, religious and spiritual phenomena.



